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Top Tapestry Segments

  Southwestern Families (22.2%)
  Home Town (18.9%)
  Midland Crowd (16.7%)
  Green Acres (14.2%)
  Salt of the Earth (10.3%)
  Industrious Urban Fringe (7.4%)
  Crossroads (5.6%)
  Rustbelt Traditions (4.7%)

Percent of Households by Tapestry Segment

 

 

Top Tapestry Segments:

Southwestern Families

These families are the bedrock of the Hispanic culture in the Southwest, more with children than without. Two-thirds of the households live in owner-occupied, 
single-family dwellings with a median home value of $60,100. Most employed residents work in blue collar or service occupations. Southwestern Families is an 
ethnically diverse market, with a median age of 28.6 years and a median household income of $27,863. Recent purchases include baby and children's 
products. Households generally own or lease a two-door sedan. The grocery store of choice is H.E. Butt. When eating fast food, Whataburger is a favorite stop. 
Residents enjoy fishing, water skiing, playing soccer, and going to the movies. They read gardening and parenthood magazines and listen to Hispanic and 
urban radio formats. Typical TV viewing includes comedies as well as wrestling and boxing.

Home Town

These low-density, settled neighborhoods, located chiefly in the Midwest and South, rarely change. Home Town residents stay close to their home base. 
Although they may move from one house to another, they rarely cross the county line. Household types are a mix of singles and families. The median age is 
34.0 years. Single-family homes predominate in this market. Homeownership is at 59 percent, and the median home value is $66,885. The manufacturing, 
retail trade, and service industries are the primary sources of employment. Residents enjoy fishing and playing baseball, bingo, backgammon, and video 
games. Favorite cable TV stations include CMT, Nick-at-Nite, Game Show Network, and TV Land. Belk and Wal-Mart are favorite shopping destinations stops; 
residents also purchase items from Avon sales representatives.
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Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most 
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments 
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of 
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in 
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many 
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

Green Acres

A 'little bit country', Green Acres residents live in pastoral settings of developing suburban fringe areas, mainly in the Midwest and South. The median age is 
40.7 years. Married couples with and without children comprise most of the households, which are primarily in single-family dwellings. This upscale market has 
a median household income of $65,074 and a median home value of $197,519. These do-it-yourselfers maintain and remodel their homes, painting, installing 
carpet, or adding a deck, and own all the necessary tools to accomplish these tasks. They also take care of their lawn and gardens, again, with the right tools. 
Vehicles of choice are motorcycles and full-sized pickup trucks. For exercise, residents ride their bikes and go water skiing, canoeing, and kayaking. Other 
activities include bird-watching, power boating, target shooting, hunting, and attending auto races.

Salt of the Earth

A rural or small-town lifestyle best describes the Salt of the Earth market. The median age is 41.4 years. Labor force participation is higher than the U.S. level, 
and unemployment is lower. Above-average numbers of employed residents work in the manufacturing, construction, mining, and agricultural industries. The 
median household income is $50,913. Households are dominated by married-couple families who live in single-family dwellings, with homeownership at 85 
percent. Twenty-eight percent of the households own three or more vehicles. Most homes own a truck; many own a motorcycle. Residents are settled, 
hardworking, and self-reliant, taking on small home projects as well as vehicle maintenance. Families often own two or more pets, usually dogs or cats. 
Residents enjoy fishing, hunting, target shooting, attending country music concerts and auto races, and flying kites.

Industrious Urban Fringe

Industrious Urban Fringe neighborhoods are found on the fringe of metropolitan cities. Approximately half of these households are located in the West; 40 
percent are in the South. Most employed residents work in the manufacturing, construction, retail trade, and service industries. Family is central, and children 
are present in more than half of the households. Many live in multigenerational households. The median age is 28.6 years; the median household income is 
$43,007. Two-thirds of the households own their single-family dwellings, with a median value of $146,678. Necessities for babies and children are among their 
primary purchases along with toys and video games. Big movie fans, residents visit the cinema several times a month and watch movies at home frequently. 
They prefer to watch syndicated TV and listen to Hispanic radio.



Lifestyle Report
Ranked by Households

Prepared by STDBonline
   
Dumas Immediate Trade Area  

 
Site Type:   Custom Polygon

©2009 ESRI 4/23/2010 Page 3 of 3

 

 

 

 

Source:  ESRI

Crossroads

Young families living in mobile homes typify Crossroads neighborhoods, found in small towns throughout the South, Midwest, and West. These growing 
communities are home to married-couple and single-parent families. The median age is 32.1 years. Homeownership is at 75 percent, and the median home 
value is $73,224. More than half of the householders live in mobile homes; 36 percent live in single-family dwellings. Employment is chiefly in the 
manufacturing, construction, retail trade, and service industries. Many homes have dogs. Residents generally shop at discount stores but also frequent 
convenience stores. They prefer domestic cars and trucks, often buying and servicing used vehicles. Residents go fishing, attend auto races, participate in 
auto racing, and play the lottery. An annual family outing to SeaWorld is common.

Rustbelt Traditions

Rustbelt Traditions neighborhoods are the backbone of older, industrial cities in states bordering the Great Lakes. Most employed residents work in the 
service, manufacturing, and retail trade industries. Most residents own and live in modest single-family homes that have a median value of $102,391. 
Households are primarily a mix of married-couple families, single-parent families, and singles who live alone. The median age is 36.1 years; the median 
household income is $51,436. Residents prefer to use a credit union and invest in certificates of deposit. They use coupons regularly, especially at Sam's 
Club, work on home remodeling or improvement projects, and buy domestic vehicles. Favorite leisure activities include hunting, bowling, fishing, and attending 
auto races, country music shows, and ice hockey games (in addition to listening to games on the radio).




